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Wal-Mart Gives More than $296 Million in 2007

Customers and associates contribute an additional $106 million through company-sponsored
fundraisers — bringing total 2007 U.S. giving to more than $400 million; Retailer expects to be named
America’s largest corporate cash contributor for third consecutive year

BENTONVILLE, Ark., Feb. 25, 2008 — In honor of National Corporate Philanthropy Day, today Wal-Mart
Stores Inc. announces that the company and its Foundation gave $296 million in 2007 — $5.6 million per week —
benefiting more than 4,000 U.S. communities. Donations last year reflected a $23 million increase over giving in
2006. (Editor’s Note: See the final two pages of this release for a total giving breakdown as well as state-by-state
numbers.)

Additionally, Wal-Mart customers and associates again proved to be some of the most generous in the nation,
donating $106 million through individual contributions and company-sponsored fundraisers, bringing total 2007
U.S. giving to more than $400 million. For the last two years, Wal-Mart has been recognized by the Chronicle of
Philanthropy as the largest corporate cash contributor in America. The company expects that today’s
announcement will confirm this position for Wal-Mart for the third consecutive year.

“We are proud to be in a position to make a real difference, not just through donations made by the company, but
also by encouraging others to give,” said Margaret McKenna, president of the Wal-Mart Foundation. “Our support
last year helped students return to the classroom, local children’s hospitals care for terminally ill youth, disaster
relief agencies pick up the pieces following natural disasters, and with many other important charitable causes
across the country.”

Since the company was founded in 1962, corporate giving at Wal-Mart has been governed by a philosophy to “give
back locally.” The majority of Wal-Mart’s giving occurs at the store- and club-level as each Wal-Mart and Sam’s
Club location is encouraged to support its local community.

Examples of 2007 U.S. giving include:

e Education — Supporting education continues to be a focus for Wal-Mart and its foundation as $67 million
went to back efforts in these areas. Through company-sponsored scholarship programs, 7,200 students
received $7.2 million to continue their post-secondary education. Wal-Mart also recognized more than
4,000 teachers across the U.S. through its 12" annual Teacher of the Year program, providing more than
$5 million to schools in every community where the company has a presence. Other funding went to
support initiatives focused on improving high school graduation and adolescent literacy rates, as well as
other causes.

e Hunger relief — America’s Second Harvest, the nation’s largest charitable hunger-relief organization,
continues to be an important partner in Wal-Mart’s efforts to help feed the nation’s hungry. The Wal-Mart
Foundation in 2007 gave $5 million to America’s Second Harvest food banks, coupled with more than $35
million in product donations provided by the company. In December, Wal-Mart was the first corporation to
respond to a nationwide food shortage in food banks by sending 3 million meals in specially dispatched
trucks to food banks servicing every state in the nation.
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e Environmental sustainability — Wal-Mart continues to be a leader in environmental sustainability, and
last year gave more than $6 million to support sustainability philanthropic causes. Partnerships in these
initiatives included the Rocky Mountain Institute and the University of Arkansas’ Applied Sustainability
Center, among others. Additionally, $800,000 was awarded to approximately 2,300 elementary schools in
12 states for students’ recycling efforts through the Wal-Mart Foundation’s Kids Recycling Challenge
program.

e Health care — Children’s Miracle Network, a national organization that aids children’s hospitals across the
country, is one of the most significant recipients of Wal-Mart giving. In 2007 — the 20" year of the
partnership between the two organizations — it is estimated that the company and its customers provided
more than $39 million in support of local children’s hospitals across North America, including more than
$7 million from Wal-Mart Canada. Wal-Mart also supported other health care initiatives through donations
to organization such as the Delta Regional Authority, American Cancer Society, American Diabetes
Association, American Heart Association and Meharry Medical College.

e Disaster relief — When disaster strikes, Wal-Mart stores and Sam’s Club locations can be counted on to
work with disaster relief agencies, supporting their lifesaving work and helping communities to begin the
recovery effort. In 2007, Wal-Mart donated $4 million in cash and products to everything from floods and
tornadoes to wildfires and winter storms nationwide. Local disaster relief agencies, as well as the
American Red Cross and The Salvation Army were key partners in these efforts.

e Military outreach — As a company with more than 3,000 associates on a military leave of absence,
supporting America’s servicemen and women is important to Wal-Mart. During the 2007 holiday season,
the company partnered with the Fisher House Foundation on a special Christmas program, “Operation:
Deck the Walls.” Military families residing in the 36 U.S. Fisher Houses across the U.S. were able to enjoy
cash and product donations of $350,000 from Wal-Mart. The Wal-Mart Foundation also provided funding
to support veterans returning home from assignments abroad, as well as to organizations seeking to meet
the unmet needs of military families.

Last year, Wal-Mart donated $1 million or more to numerous charitable organizations including, but not limited to:
United Way of America, National Fish and Wildlife Foundation, Hispanic Scholarship Fund, United Negro
College Fund, Muscular Dystrophy Association, Mercy Health Systems, Special Olympics, and Boys & Girls
Clubs of America.

Additionally, in 2007 Wal-Mart again demonstrated its support for The Salvation Army’s Red Kettle campaign by
once again allowing the volunteer bell-ringers to raise funds in front of stores and clubs. Donations collected in the
Red Kettles at Wal-Mart stores and Sam’s Club locations reached an all-time high of $32.5 million, accounting for
more than 27 percent of all donations to the Red Kettle campaign.

Gifts of Time

Volunteering is a key component of Wal-Mart’s corporate giving philosophy. Associates are strongly encouraged
to become involved in organizations that make a positive difference in the local quality of life, and Wal-Mart gives
grants to qualifying organizations in recognition of associate volunteer hours. Last year, associates donated
approximately 1 million volunteer hours. As a result, the Wal-Mart Foundation gave more than $6 million in grants
to recognize associates’ volunteer efforts.

“We continue to be amazed at our associates’ dedication to give back to their local communities,” said McKenna.
“And through our Volunteerism Always Pays program, we are pleased to back-up their volunteer activities with
grants from the Wal-Mart Foundation.”

Global Giving

Wal-Mart operations outside of the U.S. increased their community support in 2007. Donations abroad last year
were more than $41 million, up from $28 million in 2006. International associates and customers also made a big
impact on Wal-Mart’s global communities, giving more than $30 million through company-sponsored fundraisers
and events.
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Wal-Mart’s global contributions for 2007 totaled more than $470 million, up from $418 million in 2006.

Upcoming Support

In the next year, Wal-Mart will be looking to achieve a greater level of impact with its corporate giving efforts. The
company will continue to provide support to the communities where it operates, and will enhance these
opportunities with new state giving programs coupled with the existing local store- and club-level giving.
Philanthropic opportunities in the areas of education, job skills training, sustainability, and health and human
services will be a top priority for funding.

Additionally, the Wal-Mart Foundation has given approximately $16 million to support programs that will be
rolled out in the first quarter 2008. These programs will provide opportunities for school age children and
individuals up to 24-years-old to develop literacy skills, complete or pursue educational degrees and learn critical
job skills. Some of the organizations that have received funding to assist with these efforts are: the American
Association of Community Colleges, Council of Independent Colleges, Gateway to College National Network,
National Foundation of Teaching Entrepreneurship, National Guard Youth Foundation and Scholarship America.
Separate announcements with the details of these grants are expected to be made in the coming months.

About Philanthropy at Wal-Mart Stores, Inc.

Wal-Mart Stores, Inc. (NYSE: WMT) and its foundation are proud to support the charitable causes that are
important to customers and associates in their own neighborhoods. Through its philanthropic programs and
partnerships, the company supports initiatives focused on enhancing opportunities in education, job skills training,
sustainability, and health and human services. In 2007, Wal-Mart, Sam’s Club and the Wal-Mart Foundation gave
$296 million to communities across the United States. To learn more, visit www.walmartstores.com/community.

About Wal-Mart Stores, Inc. (NYSE: WMT)

Wal-Mart Stores, Inc. operates Wal-Mart discount stores, Supercenters, Neighborhood Markets and Sam’s Club
locations in the United States. The company operates in Argentina, Brazil, Canada, China, Costa Rica, El Salvador,
Guatemala, Honduras, Japan, Mexico, Nicaragua, Puerto Rico and the United Kingdom. Wal-Mart serves more
than 176 million customers weekly in 14 markets. The company’s securities are listed on the New York Stock
Exchange under the symbol WMT. For more information: www.walmartfacts.com.
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2007 Giving Overview

State Total Contributed (Cash + In-Kind Donations) Total Contributed and Raised

u.s. $ 296,162,889 $ 402,443,556
International  $ 41,691,516 $ 72,106,184
TOTAL $ 337,854,405 $ 474,549,740
2007 State-By-State Giving
State Total Contributed (Cash + In-Kind Donations)  Total Contributed and Raised
Alaska $ 518,060 $ 732,996
Alabama $ 5,877,410 $ 8,495,285
Arkansas $ 28,210,559 $ 31,461,487
Arizona $ 6,589,175 $ 8,368,752
California $ 16,739,615 $ 21,563,229
Colorado $ 4,756,553 $ 6,146,657
Connecticut $ 1,399,182 $ 2,321,259
Delaware $ 508,284 $ 904,158
Florida $ 12,552,333 $ 19,117,054
Georgia $ 13,063,221 $ 17,518,536
Hawaii $ 504,341 $ 842,979
lowa $ 2,649,789 $ 4,068,143
Idaho $ 1,479,723 $ 2,073,476
Illinois $ 14,889,517 $ 19,701,285
Indiana $ 5,545,832 $ 8,928,264
Kansas $ 3,741,112 $ 5,611,447
Kentucky $ 4,640,165 $ 6,901,177
Louisiana  $ 5,753,401 $ 8,037,200
Massachusetts $ 10,007,645 $ 11,591,353
Maryland $ 10,997,401 $ 12,198,839
Maine $ 1,048,667 $ 2,025,305
Michigan $ 4,840,196 $ 7,304,637
Minnesota $ 4,588,457 $ 6,125,779
Missouri $ 8,290,945 $ 11,688,810
Mississippi  $ 2,913,853 $ 4,921,110
Montana $ 836,045 $ 1,296,892
North
Carolina $ 6,527,591 $ 10,212,453
North Dakota $ 587,303 $ 1,056,756
Nebraska $ 1,702,358 $ 2,660,179
New
Hampshire $ 1,380,981 $ 2,272,446
New Jersey $ 5,808,703 $ 6,825,735
New Mexico $ 1,761,236 $ 2,655,662
Nevada $ 1,920,878 $ 2,802,776
New York $ 7,003,897 $ 10,451,734
Ohio $ 8,774,187 $ 12,857,496
Oklahoma $ 4,544,023 $ 6,714,455
Oregon $ 6,335,305 $ 7,067,978
Pennsylvania $ 7,818,550 $ 12,479,179
Puerto Rico $ 1,432,037 $ 1,715,526
Rhode Island  $ 674,057 $ 1,162,690
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South
Carolina $ 3,241,626 $ 5,942,106
South Dakota $ 695,627 $ 1,320,460
Tennessee $ 8,338,221 $ 11,345,509
Texas $ 26,100,537 $ 35,152,567
Utah $ 2,697,599 $ 3,716,256
Virginia $ 16,769,008 $ 19,710,985
Vermont $ 153,613 $ 476,163
Washington $ 2,449,031 $ 3,510,672
Wisconsin  $ 4,205,818 $ 6,653,403
West
Virginia $ 1,650,845 $ 2,715,071
Wyoming  $ 648,376 $ 1,019,189
US. TOTAL $ 296,162,889 $ 402,443,556

*Totals may not match due to rounding differences.
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